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LINGUOCULTURAL ASPECTSOF PHRASEOLOGICAL UNITS
TRANSLATION IN THE CONTEXT OF INTERNATIONAL BUSINESS
COMMUNICATION

The purpose of the article. The research is based on comparison,
generdization and systematization of scientific information on the linguistic
phenomenon of phraseological units. In the article we clarify the essence and
peculiarities of definitions usage in the aspect of the competent approach of the
business English language translation. The work specifies the definition of
phraseological units, systematizes the frequency of their use in the field of English
business communication trandation. Here are considered basic methods of
phraseological units translation of business English language. Particular emphasis is
placed on the analysis of business communication as a new interpersona
communication, the specifics, structure and functions of which are caused by
business relations between different countries of the world. New phraseologisms,
which operate in business texts, are semantic markers of actual events and
phenomena of economic, political and cultural life of modern society. Scientific
novelty of the work consists in providing a comprehensive functional characteristic
of language innovations and aspects of their interpretation in the field of business
communication that arise in the process of business sphere evolution and the impact
of business on socio-political reality. Conclusions. It is proved that there is a need to
preserve the formal component of the official business text while trandating and
complying with trandation strategies for the trandation of phraseological
expressions. It should be emphasized that when trandating such alayer of vocabulary
as phraseological expressions it is necessary to use specia dictionaries to avoid
intercultural misunderstandings.

Key words. international business communication, official business style,
business language, trandation, phraseological units, culture.

Aumoniscoka Mapuna, suxiaoau xageopu inozemHoi ¢hinonoeii, Kuigcoxuii
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JIIHrBOKYJIbTYPOJIOTIYHI aCHEKTH Nepekyaxy (ppa3eooriyHuX OJAMHHIb
Y KOHTEKCTI Mi’KHApPOJAHOI Oi3Hec-KOMYHIKaLil
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Meta pobotu. JlocmipkeHHsT ToOJATaE B 3ICTaBIEHHI, MOPIBHSHHI,
y3arajbHEHHI Ta CHCTeMaTu3alii HaykoBoi 1H(opMallii I10A0 MOBHOTO (peHOMEHY
dbpazeonoriyHuX OAWHHILL, B 3’sICYyBaHHI CYTHOCTI Ta OCOOJIMBOCTEW BUKOPHCTAHHS
nediHimii B acmeKTi KOMIETEHTHICHOTO MIAXO0My MepeKiIaay AUIOBOI aHTIHCHKOI
MOBU. Y poOOTI KOHKPETH3YE€TbCS BU3HAYEHHS (PPa3eoJOTiYHUX OIMHUIIb,
CUCTEMATH3Yy€ThCS YAaCTOTHICTh iX BXKMBAHHS B cepi Mepekiiaay aHTIiiChKOi MOBU
TJIOBOTO CHIJIKYBaHHS. PO3rismaroThCsi OCHOBHI METOAM TEepeKiIaay (ppa3eosoriaHux
OJIMHMIIL JIJI0BOi aHTMIHChKOT MoBH. OcCOONMWBMIA aKIEHT 3po0JieHO Ha aHai3l
Oi3HeC-KOMYHIKaIlli sIK HOBOI MIKOCOOHMCTICHOT KOMYHIKaIlli, crenudika, CTpyKTypa
Ta (QYHKIIT K01 3yMOBJICHI AUIOBUMHU BITHOCHMHAMU MK PI3HUMHU KpaiHamH CBITY.
HoBi ¢pazeonoriamu, mo (QyHKIIIOHYIOTh Yy OI3HEC-TEKCTaX, € CMHUCIOBUMHU
MapkepaMyd aKTyaJbHUX TIOJIA Ta SBHII EKOHOMIYHOTO, TIOJITUYHOTO Ta
KYJIBTYPHOTO JKUTTSl CydacHOTO cycniibcTBa. HaykoBa HOBH3HA poOOTH ToJsTac
B HaJIJaHHI KOMIUIEKCHOT (DYHKIIIOHQJIBHOI XapaKTepUCTUKHM MOBHUM I1HHOBAIIIM Ta
acrmekTam ix iHTeprperauii B cdepl O13HEC-KOMYHIKAIlll, [0 BUHUKAIOTh Y MPOIIEC]
eBoumoLIii Oi3Hec-chepu Ta BIUTUBY Oi3HECY HA CYCHUIBHO-TIONITHYHY PpEaibHICTb.
BucnoBku. JloBeneHo, 1o icHye HEOOXiTHICTh 30epekeHHsT (opMaIbHOI CKIIaI0BOI
oQiIIHHO-AIOBOTO TEKCTy TNpH TEpeKiIaal Ta JAOTPUMAHHS TICPEKIaalbKUX
CTpateriil 1moao nepexiany (paszeosnoriyHux BupasziB. Bapro Bin3HauuTH, 110 HpU
nepeKagl TaKoro MPOIIAPKY JIEKCHKH SK (pa3eosioriuHi BUpa3H HEOOXITHO
KOPHUCTYBAaTUCSl CIICLIAJIbBHUMU CIIOBHUKAMU 33Ul YHUKHEHHS MIDKKYJIbTYPHUX
HEIMOPO3YMiHb.

Kuro4oBi cjioBa: Mi>kHapoaHa O13HEC-KOMYHIKallisl, OQIliiHO-TIJIOBUI CTUIIb,
JIIJI0Ba MOBa, Mepekiial, (ppa3eonoriyHi OJIUHHUII, KYJIbTYpa.

Anmonoeckaa Mapuna, npenodasamens Kagheopvl UHOCMPAHHOU Punonio2uu,
Kueeckuil nayuonanohwiti ynugepcumem Kynomypsl u uckyccms, Kuee, Yxpauna

JIMHIBOKYJIBTYPOJIOTHYECKHE ACNEeKThl ImepeBoAa (Gpa3eo10rnyeckKnx
eIMHMI] B KOHTEKCTe MeKIYHAPOIHOI OM3HEeC KOMMYHHKAILIUH

Henab padortel. VccrnenoBanue 3akiroyaeTcss B CONOCTABIECHUHM, CPaBHEHUH,
0000IIIEHNN U CHCTEMAaTU3allMd HayYHOW MH(pOpMalUHU IO A3BIKOBOMY (DEHOMEHY
(pa3eoqornyecKkux €AUHML, YTOYHEHUH CYLIIHOCTH U OCOOEHHOCTEW MCIOJb30BAHUS
nepUHUIMI B acmeKkTe KOMIETEHTHOCTHOTO TMOAXO0Ja IMepeBoja  JEJIOBOTO
AHTJIUICKOTO s3bIKa. B paboTe KOHKpEeTU3UpyeTCs ornpenenacHus Gpa3eoqorudecKux
eIUHUI], CUCTEMATU3UPYETCS YaCTOTHOCTh WX lymoTpeOineHust B cdepe mepeBoma
AHTJIMICKOTO sI3bIKa JI€JIOBOrO oOmieHus. PaccMaTpuBarOTCsi OCHOBHBIE METOIbI
nepeBoja (ppazeosorMuecKux EAUHMI] JEJIOBOTO aHTIUMHCKOTo s3bika. OcoObii
aKLIEHT cJieJlaH Ha aHajiu3e OWU3HEeC-KOMMYHHMKAllMM KaK HOBOW MEXKIMYHOCTHOU
KOMMYHHKAIIMH, crnenuduka, CTpykTypa H (GYHKIUU KOTOPOW OOYCIOBIEHBI
JICTIOBBIMH ~ OTHOIICHUSMH MEXIy pa3luyHbIMA  cTpaHamu wmupa. HoBbie
¢dpazeonoru3mel, KOTOphle (GYHKIIMOHUPYIOT B  OW3HEC-TEKCTax, SBISIOTCS
CMBICIIOBBIMA MapKepaMH aKTyalIbHbIX COOBITUH W SBIEHUH HKOHOMHUYECKOM,
MOJINTUYECKOW M KYJBTYPHOM JKM3HU COBPEMEHHOTO obOmiecTBa. HayuHnasi HoBu3HA
paboThl  3aKIOYaeTCsl B MPENOCTABICHHH KOMIUIEKCHON  (DYHKIMOHAIBHOM
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XapaKTEPUCTUKN S3BIKOBBIM MHHOBAIIMSAM W acIieKTaM HX HHTEpIpeTanuu B cdepe
OM3HEC-KOMMYHUKALIMH, BO3HHKAIOIIME B IIPOIECCE DBOIIONUN OHM3HEC-CPEephI
U BIUSHUA OW3Heca Ha OOIIECTBEHHO-TIOJUTHYECKYIO peajJbHOCTh. BBIBOJDI.
JlokazaHo, YTO  CyIIECTBYeT HEOOXOAMMOCTh  COXpaHEHUs  (OpMabHOMN
COCTaBIISAIONIEH OQUITMATBHO-ICIIOBOTO TEKCTa TMPH TEPEBOJIE W COOJFOJICHUS
NEPEBOUECKUX CTpATEruil 1O MepeBoay (Ppa3eosorudeckux BblpakeHuil. Cremyer
IOTYEPKHYTh, YTO IPH IEPEBOJC TAKOIO CJIOS JIEKCHKH KakK (ppa3eosioruuecKue
BBIPAKCHHUS HEOOXOMMO ITOJIB30BAThCs CICIUAILHBIMUA CIOBApSIMU BO H30C)KAHHE
MEXKYJIBTYPHBIX HEAOPa3yMECHHIH.

KiaroueBble cjioBa: MeXIyHapojHas OW3HEC-KOMMYHHMKAIUSA, OQHUIIMAIBHO-
JICJIOBOM CTHJIb, JISJIOBOM S3BIK, TIEPEBO/, (Ppa3eoIornuecKue eUHHIIBI, KYJIbTypa.

The modern world is changing rapidly and this finds its actual reflection in
language. Cultural and economic relations link together all countries of the world.
Business has a growing influence on the development of internationa relations,
which, of course, goes beyond the borders of one country and leads to the need for
Interethnic contacts in this field.

Despite the differences of values in each of the currently existing national
communities is becoming noticeable tendency to strengthen the mutually beneficial
relations. Thus, communication in the field of business strengthens inter-ethnic
relations and as a result becomes the most important socio-cultural factor of the
present.

In recent decades, interest to the study of natural languages as a projection of
the national worldview has grown dramatically. In the sphere of international
communication, the problem of mutual understanding is put on the foreground.

Good knowledge of the language, including English, is impossible without
knowledge of its phraseology. Reasonable usage of phraseologisms makes the
language more saturated and even more expressive.

The study of phraseological units as linguistic units, the most vividly reflecting
the national peculiarities of the culture of people — native speaker, seems important in
connection with the desire for an adequate understanding of mentality of the
representatives of this nation against the background of contacts developing in the
field of business.

The composition and general characteristics of the text written in business
English are influenced not only by the rules and restrictions that are inherent in
English as an integral composite system, but also by the norms and rules specific to
the language, which must be taken into account by the user. The problems of
phraseologica units are today in the aspect of the most urgent issues of translation
and linguistics. Phraseological expressions belong to such vocabulary layer, which,
on the one hand, occupies a significant place in the national dictionary of any
language, develops at a rapid pace, is in high demand among specidists in any field
of public life, and because of this, focuses attention of many philologists. But on the
other hand, is capable to creste some difficulties for the trandlator of special
literature. Without knowledge connected with the origin, methods of formation,
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classification, functioning, peculiarities of the phraseological units transation, it is
difficult to carry out an adequate trand ation.

Actual scientific researches and issues analysis. Phraseological units which
used in business communication and aspects of their trandation have not been the
subject of a speciad study as a linguistic means of expressing a status-oriented
expression plan. However, the question of phraseology and business discourse has
attracted the attention of many, both foreign and domestic researchers. In particular,
such scholars as V. Teliya, M. Amosova, A. Akhmanova, Sh. Balli, V. Vinogradov,
A. Kunin were dealing with the problem of phraseology research. As for the aspect of
trandation, the communicative concept of trandation takes into account the
peculiarities of trandation as an act of intercultural communication. Such an
approach is embodied in the theoretical works of N. Arutyunova, M.A.Shanaeva that
are based on analysis of business discourse.

Selection of previously unsolved parts of the whole problem. Today, when
the world is undergoing rapid economic development and international relations
occupy an important place in the field of intercultura and interpersonal
communication, the tranglation aspect in the field of business communication
becomes extremely urgent and attracts the attention of modern researchers. Therefore
today in the international communication the problem of mutual understanding is put
on the foreground. Until now, phraseological units which are used in business
communication and aspects of their trandation have not been the subject of a specia
study as a linguistic means of expressing a status-oriented plan of expression.

Therefore, the purpose of this article is to highlight the peculiarities of
formation, functioning and usage of English phraseological units in business speech,
anaysis of the basic methods of trandation and trandation transformations of
phraseol ogisms during the trandation from English into Ukrainian.

Achieving this goal involves solving the following tasks:

1) to analyze the theoretical positions of domestic and foreign linguists
regarding the definitions of “business English” and “phraseological units”;

2) to determine the idiomatic and metaphorical degree of business language;

3) to study the lexical, grammatical, syntactic, stylistic features of the
trandation of phraseologica unitsin business English;

The object of the research is phraseological units of contemporary English and
Ukrainian language business discourse, which include both phraseological unities
(standardized formulas, cliches), phraseologica combinations (including phrasal verbs), and
phraseologica conjugation (idioms), aswell as stable comparisons and paremias.

The subject of the study is structurally semantic, cognitive pragmatic,
linguocultural and aso discursive features of phraseological units of business
communication sphere

The statement of basic materials. In today’s world, alarge information block
of material for business English language is phraseology. Without the use of
phraseologisms, it’s hard to imagine any business correspondence, contracting, even
writing such a banal document as a resume is sometimes difficult if you do not use
phraseological constructions in it. Phraseologisms and phraseological structures are
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such elements without which business English will not be so effective. Therefore, we
consider the business English language and phraseol ogical unitsin more detail.

In the formation of persistent language expressions a huge role is played by the
factor of human presence, since the vast majority of these expressions are associated
with a person and with a variety of spheres of its activities. Sh. Balli argued that:
“The original imperfection of the human mind also manifests itself in the fact that a
person always seeks to inspire everything that surrounds her. She cannot imagine that
nature is dead and soulless, her imagination constantly gives life to inanimate
objects™ [3, p. 221].

V. Gak makes a significant adjustments to the Sh. Balli’s statement: “Since in
the center of human attention it is herself, then hence its constant desire to describe
the world in its image and likeness. Language anthropomorphism is not a remnant of
primitive thinking, as some philosophers clam, but the genera law of the
development of means of nomination in the language® [6, p. 274].

The language of business communication does not imply the presence of
emotional vocabulary. It is believed that the language of business communication is
literally that business people do not use idiomatic, phraseological and other means of
expressiveness when communicating with each other, they operate only with certain
stand-by terms that are specific to a particular business line.

With the help of phraseological expressions, which are not trandated literally,
and perceived rethinking, the aesthetic aspect of language increases. “With the help of
idioms, as with the hdp of different shades of color, the informeation aspect of the language is
complemented by a sensuously intuitive description of our world, our lives” [1, p. 19)].

In the characteristics of stable English phrasal combinations, academician
V. Vinogradov comes from the fact that «most people speak and write with the help
of ready-made formulas, cliche. In the system of modern literary language, words, to
a greater extent, function not as free, suddenly interconnected separate components,
but occupy permanent places in the traditional formulas [5, p. 65]. With this opinion
coincide the statements of M. Shanskyi that the main feature of phraseologica units
is reproducibility [12, p. 97]. These considerations make it possible for all commonly
used words to be divided into two types: non-reproducible and reproducible.

The first type is a combination of words (phrases and sentences) that we easily
compose in the speech process on the basis of a specia perception and presentation.
Such connections are not stored in the finished form.

The second type are expressions (phrases and sentences), which are assimilated
in our memory as the finished units of language. Such phrases do not have to be
rebuilt every time. We only reproduce them in the form in which they are entrenched
in the language. Since reproducibility is inherent not only by a stable phrase, but also
by a whole sentence (proverbs, sayings, aphorisms), there was a discrepancy in the
views of linguists asto the subject of phraseology, and on itsvolume [1, p. 5].

More than 20 definitions of phraseological units are known in linguistics, but
none of them has been universally acknowledged. Some linguists rightly believe that
the definition of a phraseological unit is as complex as the definition of aword. This
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complexity lies primarily in the fact that it is difficult for the word and phraseol ogy to
establish common features that could be attributed to each of them without exception.

Phraseologism is an independent linguistic unit characterized by the
corresponding differential features. Such features for phraseological units are:
1) phraseologica meaning; 2) component composition; 3) grammatical categories
[10, p. 80].

Phraseological units should be studied not by themselves, not in isolation, but
in close connection with other units of language. Coupled in the process of speech
with words, phrases, they act as organic elements of a holistic communicative unit,
take an active part in the formation of its content, give it a specia expressiveness,
bright stylistic coloring.

Business communication is an interpersonal, intercultural area of professional
communication, which involves perspective, communicative and interactive levels of
behavior, due to pragmalinguistic and pragma-psychological (interest, conflict,
mutual understanding) characteristics of communication. Business communication,
carried out with the purpose of effective cooperation of people entering into linguistic
communication, and aimed at optimizing one or another type of activity, presented in
two forms. ora and written, the latter includes treaties, orders, regulations,
instructions, acts, agreements, statements, contracts, summaries, prescriptions to
laws, resolutions and busi ness correspondence.

English language of business communication has certain peculiarities which
must be taken into account and must be observed when translating.

Trandation of phraseology has given much attention in the theoretical work of
modern linguists, in various types of tutorials on translation, including the trandation
of fiction, in many publications on the theory of phraseology and comparative
linguistics. Therefore, let’s consider in practice the translation of phraseological units
in business English.

The tranglation of such expressions consists of two main stages — analytical and
synthetic. An important role in transation is played by the analytical stage — the
trandation of individual components of the phraseological expression. And for this
purpose it is necessary to be able to correctly define them, since they can be not only
words, but also the phrases that are part of the expression. It is also important to
establish in which semantic relations are components between themselves. The
synthetic stage of translation involves the construction of components depending on
the above-mentioned semantic relations and obtaining the final version of the
trandation of the complex expression [6, p. 43]. The phraseological units of the
official-business style representing a prepositive and attributive phrase may encounter
some difficulty in translating because of the diversity of semantic links between their
members and the differences between the structures of the English and Ukrainian
languages, as well as the significance of their components (especialy if the definition
Is expressed by the noun ) [6, p. 117]. Prepositive attributive phrases can be both two-
component and multicomponent. Thus, the analysis of linguistic works of
T. Kazakova, V. Karaban concerning the investigated issue alows us to conclude that
in any case, in order to correctly trandate the data of the phrase, it is necessary to
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analyze the internal semantic connections between their components, taking also into
account the wide context [7, p. 119]. The choice of the method of trandation also
depends on the lexical filling of the attributive group.

It should be noted that there is no single universal way of trandating
prepositive and attributive phrases. In most linguistic works distinguish the following
basic methods of their trandation:

1) Calque

According to V. Karaban, this method of tranglating phraseological expressions
Is used when the expression thus trandated is quite understandable to the native
speakers, for example: to sit with one’s arms folded — cuodimu cxkraswu pyxu; to pull
sub by the hair — naoepmu wyba; price risk — yinosuit pusux,; share capital —
axyionepnutl kaniman [8, p.43].

2) Morphological transformation

This method of trandation is widely used, especially when the attributive
phrase expresses a variety of adverbs. For example: the bearer depository receipt —
denoszummue c8i0oymeo Ha npeo seHuxa, retail price inflation — namiuenuii piserv
iHAYI.

3) Concr etization (compr ession)

Concretization is a lexical transformation, as a result of which the word of
broader semanticsin the original is replaced by the word of narrower semantics.

Anyone sentenced to death must have the right to seek pardon. — Koorcnuii,
K020 3ACY0HCEHO 00 CMEePMHOL Kapu, Mae npaso npocumu npo nomuiysanns [13].

As aresult of the process of concretization the meaning of the word seek, the
general vocabulary meaning of which «wuykamu, pozwyrxysamuy is transmitted with
the harmonization of the context of this sentence and refined to the value of “ask —
npocumu’.

4) Generalization

Generdlization is a lexical transformation, the opposite to concretization, as a
result of which a word with narrower meanings is replaced by a word with a broader
meaning. Since the use of such atransformation can lead to a certain loss of accuracy
of information, it should only be used if the use of the vocabulary translation of the
translated word can lead to a violation of the grammatical or stylistic rules of the
language of translation.

...inhuman or degrading treatment... — ...nem00cbKOMY AOO NPUHUNCYIOHOMY ...

The glossary meaning of the word “degrading” 1S “npunuscyiouuii,
oezpadyrouuti”. In this sentence there was an extension of the trandation sentence by
clarifying that human dignity is the object of humiliation.

5) Trandation by equivalent or analog

The equivalent is a constant lexical analog, which exactly coincides with the
meaning of the word [8, p.257].

The Resolution “On the Course of Economic Reforms” adopted by the
Verkhovna Rada (Ukrainian Parliament) is a Pyrrhic victory over the common
sense. — [locmanosa “Ilpo xi0 exonomiunux pegpopm”, npuiinsama BepxosHnoro
Paooio, € nipposoro nepemozoio nao 300posum enyzoom [13].
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As we see, during the trandation of a sentence was used the absolute
equivalent of the phraseological expression, its meaning and structure are completely
preserved in tranglation.

6) Descriptive trangation

Trandation by transferring the content of the English trandation into free
phrases. A descriptive trandation is used when the language does not have
equivaents and counterparts, for example: to rob Peter to pay Paul — siooamu ooni
bopeu 3pobusuiu HOBI (83mu 8 00H020, WoO 8idoamu inuomy), to burn the candle on
both ends — npaurosamu 3 pannvoco panxy i 0o nizuvoco sevopa, ne copums — there
ISno need to hurry up [10, c. 98].

Thus, during the translation of official-business style texts, we encounter many
lexical and cultural difficulties, the reasons for which, first of all, are differences in
the picture of the world of English and Ukrainian. The main reasons for the existence
of lexical and cultura difficulties in the official-business style texts are the lack of
correspondence of new terms in the language, the peculiarities of the ambiguity of
English and Ukrainian words, the peculiarities of word formation and terminology in
the English and Ukrainian languages, etc. The stability and precision of constructing
sentences helps to easily recognize the transformations and constructions that take
place in the texts of the originals and their correspondences. That is why, while
exploring the trandation of official-business style texts, it is very important to note
which designs are most often used and how the material should be used in one or
another situation.

That is why, it should be noted that in translation of English phraseologica
expressions dominate such ways of translation: descriptive translation and the method
of caque — 65 %, analog method and equivaent method — 25 %, and all other types
of translation — 10 %.

It should be emphasized that the actual feature of the phraseological units
phenomenon in language is that being an integral part of the language, they develop
and evolve together with humanity, and therefore, remain an actual problem of
lexicology and translation as long as the language itself exists.

Conclusions and suggestions. Thus, in the course of our study, a series of
issues related to the translation of persistent expressions in the business English
language were outlined. We tried to give our own assessment to the discussion issues
in the field of trandation studies, in particular the problem of the need to preserve the
formal component of the official business text in trandation and trandation strategies
for the trandation of phraseological expressions. In the process of studying the given
guestion, the main problems and methods of the tranglation of phraseologica units
were considered.
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